
 

 

 

 

 

 

 

 

 

 

 

 

 

Job Description – Marketing Officer 

Jan 2021 
  



Title: Marketing Coordinator 

Reports to: General Manager, OSSI Investments 

Subordinates: None at this time 

Location: Flexible location. Work from home viable  

  

Terms and Conditions 

Award: No award is applicable to this position. The candidate may be a part-
time employee or independent service provider/contractor 

Hours: 8.30am - 5.00pm. 15 hours per week/2 days 

Entitlements: Depends on engagement terms 

Salary: $50,000 - $65,000 pro rata 

Probation: 3 months  

Performance 
Appraisal: 

Conducted at the end of probation period and annually thereafter 
before 30 June. 

Other: TBA 

Organisational Context 

The Marketing Officer provides specific marketing and communications knowledge and skills 
for OSSI Investments to promote the company's practices, products or services.  

This will involve marketing for: 

• The individual practice locations 

• Specific products  

• Specific services  

• Key attributes, points of difference and competitive advantages 

• Assisting the optometry practices, managers and staff to sell and market OSSI 
Investments’s products to practice patients and other clients 

• Assisting the Management team to develop new products and services to cater for 
customer demand or developing marketing tactics for new products or services. 



Objectives 
1. Implement marketing programs and tactics consistent with the Strategic Plan and 

Marketing Plan 

2. Use marketing to increase sales, consultation numbers, average purchase values and other 
key performance indicators as established in plans 

3. Ensure that all marketing activity is of the highest professional quality 

4. Ensure that marketing and communications at all levels are consistent with the 
organisation’s strategy, value proposition and brand 

5. Provide guidance, advice and education about marketing for the company and staff 

Specific Responsibilities 
Assist senior management to:  

1. Identify and analyze OSSI Investments’s strengths and weaknesses, and respond to 
opportunities and threats in the marketing environment 

2. Set goals for market share and growth 

3. Develop and implement appropriate strategies and tactics by selecting, segmenting and 
targeting markets, and promoting products and services to those markets 

4. Provide advice and assist managers to make decisions regarding services, products, 
promotion and pricing  

5. Provide marketing advice and guidance for new service/product development, promotion 
and implementation 

6. Assist with pricing and developing prices for products and services 

7. Provide advice and support to practice managers and staff to assist with marketing and 
promotion of OSSI Investments services and products to their patients and customers 

8. Contribute to decisions and provide advice regarding the selection and development of 
services and products. 

9. Manage the image and PR for OSSI locations or undertake direct marketing 

10. Develop marketing collateral and graphic design projects to support OSSI Investments 
plans and specific practice plans for services and products to suit local markets. 

11. Develop plans, tactics and implement OSSI Investments advertising, sales promotion, 
public relations, personal selling and sales management  

12. Undertake marketing audits to monitor KPI and sales performance. 

  



Candidate Specifications 

1. Tertiary qualifications in Marketing 

2. Relevant work experience in SME marketing and management 

3. Knowledge of the health industry (optical specific knowledge would be an advantage) 

4. Knowledge and experience in developing marketing plans and tactics 

5. Practical experience in development and implementation of marketing promotions 
materials and collateral. 

6. Experience with graphic design programs 

7. Creative approach and capability 

8. Experience and proficiency with SME business systems and processes 

9. Knowledge of manufacturing systems and processes 

10. High levels of capability in team work 

11. Excellent levels of literacy and composition 

12. Attention to detail 
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